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UNIT 1 

STAYCATIONS 

 
Staycation is a blend of “stay” (stay-at-home) and “vacation”. Strictly, it refers to leisure activities 

within a day trip distance, i.e., that do no require overnight accommodation, but in Britain the 

term refers to domestic tourism. Staycation leisure activities can include visits to local attractions, 

such as museums, festivals, and amusement parks. Some staycationers like to plan out their trip in 

advance by establishing a start and end date, planning ahead, and avoiding routine. This is done 

with the goal of maintaining the feel of a traditional vacation. The trend of staycations seems to 

have consolidated as an affordable vacation option, often connected to eco-friendly, wellness and 

adventure tourism.  

 
UNIT CONTENTS  

Speaking: Staycations 
Reading: Staycations in the UK 
Communication skills: Presentation slides 
Viewing: The perfect staycations 
Language focus: Participles & to-infinitive 
Vocabulary: Tourism terms UNWTO 
Writing: Presentation scripts 

 

SPEAKING  
STAYCATIONS 

Where are these people? Is it their hometown? 

 ..........................................................................................  

What are they doing?  ...................................................  

 ..........................................................................................  

Think of other leisure activities in your home-

town.  ...............................................................................  

 ..........................................................................................  

How can staycations benefit the tourism industry? 

 ..........................................................................................  
 ..................................................................................................  


